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The ﬁgares in the margin indicate
SJull marks for the questions.

Answer either in English or in Assamese.

1.- Answer the followmg as dlrected (any ten) ‘
o '+ 1x10=10

ﬁwnamaﬁm@@m@—aﬁm (ﬁmmrfﬁ‘r)-

() Which of the following is not included
~in psychographic segmentation of,.
markets ?

RSE @R T ST <& Rrotem
TGS T
(a) Personality
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(b) Lifestyle
Gl

(c) Attitude
AAMOR

(d) Culture

W

(i) Which one of the following is related to
micro-environmental forces ?

W@WWW@WHT

TRO?
(a) Demographic
SR I
(b) Marketing intermediaries
| IEREI NGO
(c) Economic
YA
- (d) Socio-cultural
AfEr-NFgos
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(iii) = Television i1s an example of

RIS (N0 23T TR F91S (Glefob SR 2

(a) emergency goods

SIS Pl 7]
(b) convenience goods
RS B |
(c) shopping goods
G 9 &

(d) impulse goods
o ol T3
(fv) C‘onsumer behaviour is affected by
(OGB! ASRITS T TAMIFE! T
(@) family
b age
' A
() income
Rlb |
(d) All of the above
8T SIGIBCRR0!
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(v) Sales promotion activities are
conducted by

R TEIdfa=e FINEeEiR A piEe I
(a) producers
TAMTIIRIT

(b) -wholesalers
BN Roroiz
(c) retailers '
L Reroid
-+ (d) goverm"nent.

B

(vi) Which one of the following is not a
- component of product planning ?

FeRre (NG uay SIRTsR SoAvie 723 2
(a) product innovation
(b) product diversification
) ([baesd
(c) product standardisation-

W] WS I

(d) product branding
LG IRBAFIA
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(vii) Which one of the following is not an
advertising goal ?

e (SN Reateimg o 7232
(a) Attention
Qi S
(b) ] Desire
B2
(c) Adoption
 oRETE
(d) Action
o

(viii) Product simplification is the process of
SR TR ¥ @ ofFm, T
(a) increasing the product line
A T I TN W
(b) c-hanging the product. line
P FERFEI AR A T

(c) reducing the product line
AN I IR [N T

(d) amending the product line
| "T"Ua =TS LT O M N | S S 2 R
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(ix). Which one of the following is included
in sales promotion ?

feare et Rt Sl @i wite?

(a) Personal selling
JfEsrs Rkt
(b) Exhibition
il
| (c) Advertising -
Reatoq |
(d) Publicity
A5
(x) Which one of the following is not an

uncontrollable factor of marketing
environment ?

OTS OEd IR (6T SATFACA ISR
IR=IT T 9372

(@) Economic growth

wftafos [

(b) Level of education
Pree B9
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(c) Marketing mix

&9 falae

(d) Price policy
| TS

(xi) The strategic use of a brand’s equity in
which the marketer leverages the
brand’s good name to buy something
new is ‘

T B3 €Ol FF IR (FAS AT (S AR
e FANgere! AR Aol T @S TFR0R
eI (R W

(a). co-branding
C-cafer
(b) brand extension
@e]
(c) line extension
| IR PR
(d) pfoduct extension

HEA AR
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(xii) Form of testing markets and getting
customer feedback of promising ideas
is called |

vﬁﬁ%wwmm
mq@wﬁs@ms'

(a) idea generation

Riiihauis

(b) concept testing
YRR AT

(c) product testing

AATNT A

(d) test marketing

IETE A

(xiii) A company that attaches the same
brand name to all of its. products is
called : . (Fill in the blank)

ReB @M 2R TR AT B @S
MW W FE, (ofoq! 2T @I 2|
| (0Tt 312 979 +9)
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(xiv) Under - pricing policy, a very

high price is set for a new product

initially and gradually the price reduced

as competitors enter the market.
(Fill in the blank)

oD ST HTS HEABTICS To+ T
@HTS TH o) 4 IR foiegar qwigs AfSraiang
At 7 F [WR o 9l SR @Rl 2 |
(T 31 999 7).

(xv) The first step in new product
development is

(Fill in the blank)

o TSI e SR Tary |
(ETl 12 939 )

(xvi) Social class, religion, race, culture etc.
are significant variables for

segmentation of markets.
(Fill in the blank)

A @, «f, 3, A = IR
fETFIIT AR SFFod oM |-
(7] 212 9399 )
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(xvii) A provides written information
about the product, its features,
composition, performance etc.

(Fill in the bldnk}
L @ T AN, 27 3y, e =i
IR AR DA (T AR 77T )

(xviii) Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation.
(Fill in the blank)

eI, TR/ 07, i, Ao iR e
TororeR Kot worIcE e
| . (T HZ o= F70)

2. Answer the following quéstions' : (any five)
| 2x5=10

Wﬁmm@w%ﬁs(mm)

() What is marketing environment ?

IR AR 2
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(ii) What is trademark ?
Jlitenice e
(iii) What is direct marketing ?
O IR 2
(iv) What is brandmg'-;
T A [

(v) What is social marketing ?

A I 9

(vi What is green marketing?

CToT IEII 2

(vii) What is sales promotion ?
R} T8t 2
(viii) What is rural -marketing ?
" oy qEieeRd [
(ix) What is -skimming price ?

R = e
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(x) What is market segmentation ?

TER Roraaage 2

3. Answer any four of the following :
| 5x4=20

TS FRIRE et SRR e e 2

(i) Explain the distribution policies which
are generally adopted by the

manufacturers.
TeAMARIS PIPCE HLRECD éi"i’-]' 34 o=
Sl 71%_5 [ <1

(ii) Briefly explain the funétions of
packaging.
(K|S G zmﬁ?cﬁ s:[Zas i <1

(iii) Explain the importance of marketing.

IGRINT aFQ G 9 |

(iv) Explain the importance of market

seomentatmn

WW@ @W?’mﬁnaﬁn
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(v) Explain the advantages of packagmg
AR SRR At =

(vt) Explain the significance of channels of
- distribution in marketing.

oIS Roqd 2o Siestd il 5 |

_ (vi)) Explain the significance of the study of

consumer behaviour.

TATSIG! S5 ST Oieed G T4 |

(viii) Explain the advantages of direct
marketing.

AT I FRAPTIR [ 11 |

Answer any four of the following :
10x4= 40

oot AR ﬁmmwﬁm Teq for ¢

[i) What is marketmg mix ? Explam about -
the 7Ps’ of marketing mix. = 3+7=10

o e 2 qeneded fie) Aresl P g
feac g == 1
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(i) Discuss the various concepts of
marketing.

IERTT RiSq 4IReTZ. SNeeTvat 41 |

(iii) Discuss the different bases used for
- market segmentation.

R Refeme A 929 @7 fisq oz
SB35 |

(iv) What is product life cycle ? Explain the
different stages of product life cycle.
3+7=10

TR GRE b 2 3R R[Rfen orffar adq
| : .

(v) What is pricing? Discuss the factors
influencing product pricing decisions.
' 2+8=10

R (e 6 2 B9 R A1 Fiaies ererifie
3] SAMARIE DA [ |

(vi) Discuss the various environmental
forces influencing marketing.

FRIYZ, SCEADA F9I |

4 (Sem-5/CBCS) COM HC 1 (PoM)/G 14



BIKALI COLLEGE LIBRARY

(vi) What is channel of distribution ?
Explain the various factors which affect
the choice of channel of distribution.

| 2+8=10

%ﬁﬁﬁ% o= YaieT! Fdon 391 o
AORIES T SAMFTIZ IR T |

(viii) Discuss the various factors that
influence consumer behaviour.

AT B oS 741 [Kfoq TAmTRER
SIS 0 1

(x) Explain the different elements of
promotion mix. Distinguish between
advertisement and publicity.

6+4=10

. TEIfre fry RS SN Tt 31 |
o o A6IRS Wore Ny o

(x) What is new product development ?
Explain the various steps involved in
new product development process.

' 2+8=10

T T OFE e [ g e won wy SFe
Af &R 1o wike [fox »fiacm e =11
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