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Answer either in English or in Assamese.

1. Answer the following as dlrected
- 1x10=10

- mﬁm@@mwmg

() The starting point of any marketing
‘activity is the

ﬁmwwcimvﬁw@ﬁﬁﬁm

(a) human needs and wants
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(b) basic human needs

W CIfe et iTel

(c) Dbiological condition of human

beings
TR (SRS SE
(d) All of the above
BT HIZEIT
(Choose the correct answer)
(5% GGl AR Clersdn)
(i) Who is the father of modern
marketing ?

iy IETFIER 9 @\ 2

(i) Which of the following is a threat posed
by marketing environment in India ?

s @R oRee T4 AREHR 2|l
T (X7 ORfF?

(a) Curtailment of and disinvestments
in Public sector

mwwﬁmﬁWmﬁmw

(b) Liberalisation of Industrial
licensing

ST SEelay Sridiese
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(c) Survival of the fittest rule
wbiRecd Toe SR 4R Haw

(d) Removal of subsidies
AN Ko

(Choose the correct answer)

(9% GEICh) Iz ©lrsdn)

(iv) Which of the following is useful for
marketing segmentation ?

Rk @I o AfSea=eT AR BTN 2
(a) Prospects identification

IS TSl foArEHad

(b) To know the customer’s tasts and
preferences

AZF IR SIS SEfEeR SR
(c) To target current clients
I[EAT ARTS 7% et IR
(d) All of the above
CEEERGIDEISIS

(Choose the correct answer)

(5% GGIC! *%% B9 Gle1edr)

(v) Which one of the following is not an
element of demographic segmentation ?
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&oq (G TRaliAfReIS e Some 727 2
(@) Family size (SRTFR SFE)

(b) Population density (SRRYE T9Y)

() Income (BsiI%in)

(d) Religion (%)

(vi) ‘Assam Tea’stands for _____ positioning.
T 51T 3 Y 2R SRS |
(Quality/ Geographical area)

TS/ SRR CFal

(Fill in the blank with correct alternative)

(s% REFT (70 0T 513 93 391)

(vii) ‘Mobile Handset’ is an example of
perishable goods.

‘CTRIZA (TN AbPiIE AT Sz |
~ (Write True or False)
(51 @ g =)

(viij) Which one of the following brands
owned and developed by producers ?

e @WG! ‘@Y’ ST TffsmE=
% Rafe?

(@) Individual brands (SRS @)
(b) Family brands (*lIfQf{s @e)
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(c) Manufacturers brands (FsffoR
(d) None of these (YRR GBS FZF)

(Choose the correct answer)
(9% ©GICh! IR Clered)

(ix) At maturity stage sales continue to

increase at an increasing rate.

- sifRsiFor FTe Rt g 3fde Qe 02 A= |

(Write True or False)
(O% 1 qG5% &)

(x) Promotion mix is an important element
of

e e tarm 39 oFge) BAm |

(a) Sales promotion (R&F¥ T&39)

(b)) Marketing mix (IERTI <)

(c) Personal selling (IfFre ReFasae)

(d) All of the above (87<3 HIGIZAR)
(Fill in the blank with appropriate

alternative)

(Gor3e Rose el 312 799 791)
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2. Answer the following questions : 2x5=10
e} ATARY TR A 3

(i) State two distinctions between
marketing and selling.

TG WS [FFTFIR Tere A1 707 AL
Ty 9|

(i) What is product positioning? -
T3 SRS 52

(iii) What is product line ?
Teoig T3 & 2

(iv) What is personal selling ?
FiEre Represd 0

(v) What is advertising agency ?
Reiferosed wfesd 2

3. Answer any four of the following :5x4=20
oete ARSI Friean s1f<br9 ©&< fwat ¢

(i) Importance of product as a component
of marketing mix.

oI ey SAMA fRoId w9 @9
(ii) Advantages of product branding.

T34 ARvTRIANT FRATR
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(i) Reasons of product failure.

Teold B3R JLOR IRIAE |
(iv) Advantages and disadvantages of
E-tailing.
E-tailing’d {4l F SHRYPRZ |
(v) Merits and demerits of product
diversification.
Ty B ITAPIR R HF SRR
(i) Essential elements of good branding.
TS TR NI SAMINEIA |
4. Answer the questions from the following :
(any four) 10x4=40

OoiR eI Oes fuwl ¢ (Rieerear 56!
(@) Outline the major functions of marketing.

IGRFER T IR Fo wife |

(b) Discuss about growth and future of
marketing in India.

OIS TN Kt s SRTe TS
SIS 31 |

(c) Explain the consumer’s buying decision
process.

TATSIEIR FIFI P &R e Faiam
En
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| (d) Define market segmentation and
discuss its importance for a firm.

TR AT @ T T TR
SIS T4 |

(e) Describe the role and importance of
pricing.

7 R Ol S SR N

() Explain the various pricing policies
available to a firm in taking its pricing
decision.

5t 2ifogmR v FgiReR Fraig e IR S
fen w1 Faiee TfoT= 0 1|

(g9 Explain the various methods to
- measure the advertising effectiveness.

WW@WWW%W
[T 1 | -

(h) Discuss the various factors which affect

promotion mix decision of an
organisation.

- ot m%@qﬁawﬁrmaw CFAS
sroifde 1 [ifon TR [T S 31 |
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