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Answer either in Englzsh or in Assamese

1. Choose the correct answer: < . 1x10=10

(a) What aspectof advertlsmg makes it a
non-personal form of commumcatlon

o WWW T G

S-gfeste w9 i o

i) It is ta1lored to individual
preference . 7
BrIs aﬂ%ﬁr T @aﬂﬁ e!w ==
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(i) It involves direct face to face
interactions

S (AR JAR ASEA TTEE
A

(u1) It reaches a large, undefined
audience

2 O3 R, Ui i e5eta I

(iv) It allows immediate feedback

3 s afsferm wfs fm

(b) The hierarchy of effects or sequential
model used to explain how advertising
works is known as

R@E @FEWE I FE OF IR IS
ASR I FF W M & I @RI

(i) ADD («fefd)

(i) AIDA (4%3f9)
(i) JWT (TeFefb)
(iv) SWOT (9zeiHeefb)
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(c) Advertisement is affected by
forces.

Riem 3% geiike |
(i) Economics (SRIfS)

(i) Social (IIRE)

(iii) Technological (&Yf&s)

(iv) All of the above (89[RI FAFCARR)

(d) Which of the following is a primary
purpose of using advertising Mascots ?

A=l @NGT R@em TNt 7y |R
eidfiie Toey 9

(i) Boosting production efficiency

Tesve el I 3

(i) Creating brand awareness
@9 SIS R |

(iii) Reducing advertising costs
fAeatolg 3 = =

(iv) Monitoring Competitors’ activity

2SN FrfwaArst AP =
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(e} In preparing ads for digital media, what
is a key consideration that differs it
from traditional media ?

fefeiss MR AR [Riom awe F909,
RIS TR A=W 2T 52 I GF B31go)ef
ToAm F ¢ -

(i) Colour scheme (I&I Si6M)

(i) Typography (GIZroaIF)

(iii) Length of coﬁy (2R s
(iv) interactivity (SnsfE)

(f/ What ethical consideration is relevant
when developing advertising messages ?

Reteiea a1 Refre edinee & tafow Ko

CIENDE:

(i) Maximizing sales at any cost
Rert e R s =

(i) Honesty and transparency' with
consumers | |
N TS oo N FoS

(i) Exaggerating product benefit
wfosige ANTR eerTS
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(iv) Targeting vulnerable populations
VES GRS ST I
(g9 Which of the following is a direct

measure of advertising’s impact on
sales ?

fAsfeiRe @G (R RER erive [Rwieng
SRR (AR (S 2
(i) Post-testing

Reteg forme 7<=

(i) Pre-testing

ol 2Ol

(i) Return on investment

RiFcns= @170 o1l

(iv) Copy testing
sifSferfst oIS

(h) Which type of advertising appeal
focuses on logic, reason and the
benefits of a product or service ?

@F 2R R i IE, IR0 o
AWM I GRIF FArore 829 @Y W 2

(i) Emotional appeal
HREE SN
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(i) Rational appeal
Iere Siama

(ii) Fear appeal
O Yt

(iv) Moral appeal
[CICE A (eLT

(1) Which of the following is not an aspect
of the promotion mix ?

ffafRe @ 25"] fdg «bt s 923 ¢

(i) Strategic positioning
S SZH

(i) Direct Marketing
ARG Rote

(i) Advertising
Reateim

(iv) Public Relation
ISR T4F
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() Whatis “Call to Action” in advertising ?
Reateie “Fe1 § 67" & 2

(i) The legal disclaimer at the end of
an ad

ol R&eR e i3 SRIaR

(i) A request for the audience to take
specific action

s AR MeTe (@RIK AR 9ot
I

. (iti) The background music used in an
ad

Aot Resive /TS PP Wi

(iv) The budget allocated for creative
development

%WWW@WW

2. Give brief answer to the following:.
2x5=10

BRGNS AT RS R

(i) Write two features of advertisement.

Reiemg oy Redag ol
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(i) What is target audience in
advertisement ?

R@iome 7% wie & ¢

(i) What is celebrity endorsement ?

TR YEIRIR A 7PiE (GHEDT GQasers)
e

(ivy What is message content in
advertisement ?

RelsiTe ISR 9 1 #

(v) Name two significant legal regulations
that govern advertising practices in

India.

Siges [@iem 2T Faed 91 707 9399l
iz AN S 9|

3. Answer any four questions from the
following : 5x4=20

©oi)R Rrcar bifabr e TeR a8

() Explain advertisement as a tool of
communication between businesses
and their target audience.

R=eme I W W 7% =1 Mwro
CTSMCSR gt fZorest I = |
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(i) What is advertising scheduling and why

' 1is it vital in advertising campaign ?
Retemg wept [ o R@iew epRe 2aR
¥IY e

(iii) Explaln the SIgnlflcance of visual
content in digital advertising.

fSfeee Reatome PN o) oreerd i
<91 |

(iv) Discuss the advantages of using
- internet as an advertising medium.

IORET REiomg Mg fismww
qﬁwwwn

(v) Explam the significance of emotional
appeal in advertising. Give an example
of emotional appeal used in an
advertisement.

| Reiome SRR SR Slestd gt 1 |
Resiofe Iaze Gbl SERAT SNEIme SR

oz | .
(vi) Explairi the legal provisions regarding

the advertisement of the tobacco
products.

Y91 AN RSAoi ST940F S| R I
90|
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4. Answer any four questions from the
following : 10x4=40

wod [zt bifdbt e Te’ ¢

(i) What is advertisement? Discuss the
various types of advertisement.

Reem & 2 Ricw aaiss Reem s siEmw
34|

(i) Define audience analysis. Explain the
role of audience analysis in the success
of advertisement campaign.

s Reager iswl Mot | Rtem v Soaers
e Roged gt 3dq 11|

(iii) What is advertising budget ? Discuss
the various factors that influence the
determination of advertising budget.

emg IEd & 2 Rwidg s AdRse
e (ARl RiSn IIFERIT FEHH I |

(iv) Discuss the various factors need to be
considered while selecting the
advertising media.

@R Tgw IR FEce [va Rk a6
RfSs ITRIT FEEBA T4 |
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(v) What is copy writing in advertisement ?
Discuss the various elements of
advertising copy.

R@iee afsies & 2 Rurrme oo Rfen
TAMINRIT B 34 |

(vi) Discuss various Pre-testing and Post-
testing methods of measuring
advertising effectiveness.

Reisg Irfastel @] [fen aie-«i_rs o
HITO-HIFIR ARSI A I |

(vii)) Discuss the role of an advertising
agency. What factors should a company
consider when selecting an advertising
agency for its marketing campaign ?
Discuss.

R@tom g GO il SCerval 3911 @Bl
AN 20R [l 25191 IR [Resio A5y
o1 A RS 6 e [ 31 Tho
ST 31|

(viii) Explain the various opportunities

and challenges of advertising through
internet connected devices.

wmw\mﬁ‘m@ﬁm@wﬁwm
RfSH e Wik AP If 51 |
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