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Answer either in English or in Assamese.

1. Answer the following by choosing the correct

option : 1x8=8
vz Rew A Sfereais Miareics See faw
(a) Marketing refers to
JGFHFIE A T
(i) goods distribution
A fose

(i) exchange of goods and services
AN S CRIF STIH-2i
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(b)

(c)
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(iii) sale of product
AW Rt
-(iv) All of the above
TS ARl
Which one of the following is related to
micro-environmental forces ?
Fewre @G TH--IRERT SAmiag @ie
G ?
(i) Demographic
G-I
(i) Marketing intermediaries
JEIFI NP
(iii) Economic
N RIGICR
(iv) Socio-cultural .
ANfEs-cgies
Consumer behaviour is affected by

THACSIER S5 SORIRS T/ SAMFCG! 25

() family 5
(i) age
(iti) income

=iy

(iv) .All of the above
@oRT SIGIRR
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(d) Which of the following is not a type of

)

marketing concept ?
RS (S0 TGRS QRIS 2T 722

(i) Production concept

- Tesmas gigal
(i) Supplier concept
S AR gl
(iii) Selling concept
RPRd gl

(iv) Societal marketing concept
AES T q=el

Form of testing markets and getting
customer feedback of promising ideas
is called

(i) idea generator
IR BesifS

(i) conéept testing
RAR AT

(iii) product testing

AT AT

(iv) test marketing

ISR ATTF -
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Fast food outlets like Pizza Hut is an

~ example of which marketing technique ?

we A {799 (% (@A Pizza Hut me
(IS TR O] BHIZIE 2
(i) Product franchising
AW FRIRMER
(i) - Business-format franchising
Fecal SRR I
(iii) E-Commerce
E-396
(iv) Retailing
- Yol Retaw

A company that attaches the same

brand name to all of its products is

called
G @FANIE arﬁmbmwﬁmméﬁzmﬁ
(@ T A I, (oA BT @I =7

(i) family brand

AT @e

(i) individual brand
JheTs @e -

(iii) Geographic brand
ol @e

(iv) Service brand
G/l A%
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2.

w

Which of these is not an advertising goal ?
i) Attention

4
(i) Desire

I

(iii) Adoption

BRETHN
(iv) Action

Tt

Answer the following questibns very briefly :
(any six)

2x6=12

weTS frat ey i bt S 7l 3 (R =)

. (1)

()

(iii)

(iv)

(v)

State fwo importances of marketing.
TEHREIM 707 @FR Srad 74|

What is target market selection ?
TR IGR A [ , .
What do you understand by buymg
motives ?

@ Sy N [ 3@ e

Briefly explam the role of packagmo
OISl G i <1 |

What is e-tailing ?

e-(oZe {52
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(vi) State two pricing objectives.
T R 75 Sre) Bt 4 |

(vii) Write two differences between goods
marketing and services marketing.
AR TG T CRR IGRFET o
o1 i<l fora |

(viij) What is consumerism ?

ToATerERm 2

(x) What is green marketing ?

o Jo 2

» (x)  What do you mean by personal selling ?

oo et M & g2
Write short answers to the following
questions : (any four) : S5x4=20

RS eeTRR vte s il ¢ (R o1fasy)
() Explain the functions of marketing. -
TR SR g

(i) Explain the significance of the study of
consumer behaviour.

TATOIG! W63 SGRET Olesid = 41 |

(i) Describe the differences bet\;ve_en

product differentiation and market

segmentation.
AN AT E IR Rormaae] Te
ALFTRIG I a0 |
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(iv) Explain the various product support
- services available to consumers.

Torereite Sorr (Rl [fem wmdt smimet
RIS, IR 3 |

(v) ~ Describe the factors affecting pricing of

a product.
AR w1 A gerifEe 9 SAMAER
e =0 |

(vi) Discuss the different types of
distribution channels with examples.
ffon elora Rowd NPz SrigamR SicEs
LT ‘ '

(vii) Explain the elements of promotion mix.
Tae FREIEOR SAMITTIR T 54 |

(viii) Explain the advantages of rural
marketing.

SNt ISR R I 4 |

Answer the following questions : (any two) .
10x2=20

NG s e Bl ¢ (Ressizant 751)

(i) What is marketing mix ? Explain about

the 7P’s. of marketing mix. = 3+7=10
IoRER et 2 Iwiseed S et P
e g =10
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(i) Discuss the different methods of market
' segmentation with suitable examples.

aie o [(foq "oz Cage
ORISR SN 5l | | | |
(iii) What is a new product? Explain the
various steps involved in new product
development process. 3+7=10

Q2 THF AN 2 ToA AT ORI ATFAE
aﬁ—@%—ﬂmﬂmaﬂﬁnwr

(iv) Discuss the major pricing policies
adopted by companies.
(EANPTRCZ OIETE 34 4] 79 4RI
AT D+ |

(v) Highlight the importance of advertising..
In this context explain how marketing

goals are not with celebrity
endorsements. ‘ 5+5=10

Rt eraierel OEd 39| 98 0o
AR ISTRIIE TR ASH ] S AT
T A I
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