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The figures in the margin indicate
Jull marks for the questions.

1. . Answer the following by choosing the correct
option : 1x8=8
% ow 3R Seaiz Mer@T Ues fra ¢

(a) “Marketing is the delivery of standard.”
This definition of marketing has been

given by —
“TEHITFI TS AT 27 |7 ISP G2
QB! SRGIRCR —

(i) Stanton (C&%9)
(i) Kotler ((FIoeAR)
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(i) Mazur (JgR)
(iv) Tousley (BIgCe)
(b) Bread is an example of
SACESC T
(1) emergencyl goods
G G
(ii) convenience goods

HRYEHS T3]

9

(iii) speciality goods
ReTee 9@ o3

(iv) impulse goods

3 SEfs w3

(c) Consumer behaviour is affected by —
(OI&H W69 ASRIES F SAMIND! T —
(i) Income ()
(i) Family (»f{3%)
(iii) Age (ITA)
(iv) All of the above (\82[T3 HGIZ(H2D!)
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(d) Product diversification is essential to
meet changing tastes and desires of
which one of the following ?

T3y (Abaed R (@GR ARasie <
HIF B AE ST 2

(i) Consumers (&ZF)

(i) Government (53FI9)

(iii) Sellers (Rtzret)

(iv) Policy makers (SIf® Raigaiat)

(e) Introducing a product or service at low
price is called —

CeAifte ¥y WA R A6e] AR AR
T 1 R [ 3 et z@e

(i) Prestige pricing

s v R

(i) Psychological pricing
Teifgs ww R

(iii) Penetration pricing
conrat wiw fAgiRe

(iv) Skimming pricing

cIfAge win fAdRd
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(/ Which of the following is an example of
promotion mix ?

R @FRE TR T ToAmm z3 2

(1)
(1)
(iii)
()

Trade fairs (97 =)
Advertising (/i)

Test marketing (ISR 2I<7)

All of the above (81 SHIZTLO!)

(g) Sales promotion activities are
conducted by —

R I FerR «Reifee 3@ —

(1)

(1)
(iii)
(i)

State (PIFIW)
Customer (&i2(F)

Retailers (Y531 fRtreiz)
Salesmen (R&F! FH@)

(h) What is environment friendly marketing
called ?

AR TFa ITTET [ I @ =32

(1)

(1)
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Service marketing
(KIS ISR
Green marketing

CIGE I3

4



(iii) Value offering

o AT
(ilv) International marketing
G o ISIHE
2. Answer the following questions very briefly :

(any six) 2x6=12
wete Al eiTRs ©ifo o3ie ©eq fordll ¢ (et
=01
(i) State two characteristics of marketing.

(W)

(iii)

(iv)

(vi)

ISP 75! AT B I |
What is product differentiation ?

AN AP 2

What is co-branding ?

TR AT 2

What is prestige pricing policy ?
TGmisyel sEpAite Wi (52

Write two importance of channels of
distribution.

foqd 2R 7or oy fordll |
What is e-tailing ?

2-(o3feR 2
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(vii) What is personal selling ?
IfGsre [l 6o

(viii) Write two factors affecting pricing mix.
7] [Neffaet fiers ereifae 1t 757 SoAmiA o7l |

(ix) What is consumerism ?

NZFoRM F?

(x) State two advantages of direct
marketing.

IoTF IWIFIT 707 AR« |

3. Write short answers to the following
questions : (any four) o9x4=20

FRIE 2R o3 ©es o)t 3 (Rt bifsbn)

() Explain the differences between
traditional and modern marketing.

ARG T HYRT TG Tore A5
AILFRT IR 1|

() Explain marketing mix.
G e g 4|

(i) Describe the factors influencing
consumer behaviour.

TATSIE W6 AORITS 71 BAMATIZ
391 390 |
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(iv) Describe the market positioning
concept.

IS BI2R LIRONCG! I 391 |

(v) Explain the importance of market
segmentation.

G Rolleroae] ey I 341 |
(vi) Discuss the stages of product life cycle.
Tesiire T GI9H b&< BICAR SICEALA 34 |

(vii) Discuss the various forms of
distribution channels.

ot Yo R[Rfey ez s 4 |

(viii) Explain the advantages of online
marketing.

THEAIRA ISP ARAFTIR I B |

4. Answer the following questions : (any two)
| 10x2=20

e e Ol ol ¢ (Ricerear 561)

(i) Discuss the various environmental
forces influencing marketing.

GRS FoRIEe 1 Rfeq oHiRsis
PIRTITZ ST 34|
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(i) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10

TATSIGH THae A F2 ToArers! Fased
e afeain THizeeR e SEsal 11|

(i) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

3+7=10

Berlifne B FaeeR [Rifen fefermz 3 w1
CeoflfTe T (FTCAf1es FIRE! S 541 |
(tv) Describe the objectives of pricing. Explain
the pricing policies which can be adopted
by a new product. S5+5=10

& R Soriptgg 3 Tt 9Bt AgAce
Teslie wa o7 e QI Azt R o=

AfoTIZ. G 1 |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

Talfed e &2 Smw e Praiemzs
geiRifTe T CAMITR AL 41 |
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