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Answer either in English or in Assamese.

1. Answer the following questions as directed :
| 1x8=8
oo Al SRR Rt oAk T A ¢

(). The term ‘communication’ i1s derived
from the Latin word
(Fill in the blank)

‘ﬁ?ﬁ%ﬁw*iﬂﬁmmﬁﬂ% o
el (3T 3R 9 )

(i) The concept of audience analysis
includes the research of language
within a group.- (State True or False)
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(iii) Media scheduling does not focus on the
timing of the advertising message.
(State True or False)

i eiferigesd Reive AT A7 esqo
a3y [ ' (5% (7 5% 30)

(iv) The written content " of the
advertisement - is known as

advertising (Fill in the blank)
Tl AR | (T 512 77 )

(v) Which of the following is not included
in an advertising agency ?

O/ (A0 R@Io qresite S@ee 428 ?
(@) Art director

T o
(b) Copywriter
IHANBR
(c) Artis;ts
sl
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(d) Plumbers
AT

(Choose the correct answer)

(% TGIo! Az TlAesn)

is a voluntary organisation that
regulates advertising in India.
(Fill in the blank)

_ Tzm ©IgweY fIwmide Ayma 9
CTRIGRI 7 | (T N2 2 F0)

(vii) Define advertising appeal.
Reaiei e ket frat |

(viii) State the meaning of advertising
budget.

@1 ArEel o T 90 |

vy

. Answer the following in brief: 2x6=12
TS IR 50 Bes i ¢
(a) State two characteristics of advertising.

Resisfmg 70y (3T T 31|

- (b) Mention two disadvantages of
advertising through newspaper media.

e} TP TR TRATS [ K@ 757
PR TrEd [
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(c) State two important roles of an
advertising agency.

fearem arerTR 7oy @Il e T

(d) Mention two features of an effective
advertising appeal.

9Ol TEIeh] R@ieM SameR 75r (%) ermd
|

(e) What are affiliate ads?

G wT &F 2

(l State two arguments given by
economists against advertising.

Rt Rere SR ma 7or I
T 39 |

(g9 Why is it essential to measure the
effectiveness of advertisements ?

Rea1oira 27O (1 (IRICH R ST 2

(h) Mention two factors affecting audience

analysis. :
. wfe Revgas geifis w1 707 Fieas 3 e
3 | -
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() State two examples of outdoor
advertising.

IR 75 Trras T 90|

() Write about two types of advertising
agencies offering specialised services.

e o el 7Ry [Ressm sz [Ra
&l | | |

3. Answer any four of the following questioris :
S5x4=20

wote fwall emivTEa e bifeord T foi s

(a) Explain some of the commonly used
direct advertising media in India.

TROS ALRICS INTS T 2dors [eom
NGNS {eg P /9400

(b) Discuss some of the important
determinants of advertising budget.

Reaising et gam wasgsf Rdfres Ra
ST 4 | ‘ | -

(c) * Explain the various methods of testing
communication and sales effect of
advertising.

R IS W FER o) AT 39
[feq safs I 4t
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(d) Discuss briefly the problems of internet
advertising.

Wﬁﬁwwwﬁmmw
i |

(e} Discuss the advantages of in-house ad
agencies.

QTR UG GG FRAPTR R oieesar
|

(/) Explain briefly the communication
process In advertising.

R@teme mmmﬂa%mﬁmsmwm
=

(g9 Explain the elements of an effective
advertisement copy.

Bl T [REiol SR SAMINTIE FA 4 |

(h) Write a brief note on ethical aspects of .
advertising in India.

;ﬁ—ﬁwwmﬁmeﬂa—mwm
2y |

4. Answer any two of the following questions:
' 10x2=20

wote Ml emTyR fcsieAr 7o Bes o 8

(a)  Describe the various methods of setting
an advertising budget.

Ao arces R ey safes Rag 36w
i
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(b) Explain the diverse testing techniques
used in evaluating advertising
effectiveness.

fResioie FeeTo! TS IS [ioq 4w
ez REc i 340

(c) Critically assess the significant aspects
of advertising in the context of society.

TG (FIebs Rearema Sy e
AAICEABATSE YT 41|
(d) Describe the factors to be considered
while selecting a suitable advertising
- media.
aol Ty ﬁ@w{?@ e o S IS
et SR SRR 0 0|

(e) Discuss the different types of
advertising appeals adopted' by
professional marketers.

(RIS ITIFSPRE A 79 Rfeq @)
R@ioM] Sava’ [REcg i 301
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