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1. Answer the following as directed : 1x8=8
Sore francaRe et Ses forar

(@) Consumer behaviour is affected by

(STER T ASRITS F91 SAMHCG! 2

fi) family
SIEHIC

(i) age
WA
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(2)

(iti) income

Y

(iv) All of the above
@9 BRI

(Choose the correct answer)

(= TBICo1 AR Bferean)

(b) Social class, religion, race, culture, etc.
are significant variables for
segmentation of markets.

(Fill in the blank)
Nt o, o, S, sogfe T 2’
IS o R @Fed TAMH |

(J14 3% o= )

(0 Which one of the following is not a
participant in the consumer buying
process?

fafeiRe @mor Soaered @ AR
GZIFIA TZH ?

(i) Initiator
S IO
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(3)

(i) Purchaser

(€39
. (i) User
TR

(iv} Supplier
RIDIEEIE]

(Choose the correct answer)

(9w Te3co! AR Sferexn)

({d) Which of the following is not a
psychological factor of consumer
behaviour?

ol (IOl (STeR TASIGE WM SAME
= ?

(i) Motivation
sienfreFad

(ii) Family income
GISEICE AL
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(4)

(i) Attitude
AR

(iv) Perception

Qe
(Choose the correct answer)

(o= T AR Tfete)

(e} Consumer behaviouris a process.
(Fill in the blank)

OGO 9P sferan |
(1S 31X &G F0)

() Which one of the following is not the
economic factor of consumer behaviour?

e (@M ToMH (e SAASE HHI9
T2

(i) Consumer credit

IRIY 99
(i) Family income

AR SN
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(5)

(iii) Reference group

AP 7o

(iv) Standard of living
SIECRIEEERIC

(Choose the correct answer)

(o= T&eh! AR Bfersa)

(g9 Which of the following is not a biological
factor of personality?

S (RICO1 TSR (&AF T = 2

(i Heredity
IS

(i) Physical feature
RART 157 /GRS

(iij) Brain
Y,

(iv) Home environment
1 AR

(Choose the correct answer)

(wm Te! AR Bfepsan)

26A/100 ( Turn Over )



BIKALI COLLEGE LIBRARY

(6)

(h) Sales research is not a component of
consumer research.

(State whether true or false)
RF AT ToTSTS] MRETA GO1 S 1= |

(7 & =97 o)

2. Answer the following questions brielfy
(any siv : 2x6=12
7S SEfS PR 5 Yad o (R e =) -

(a) What is personality?

i &2

(b) Write about consumer attitude.

TorereR NreRe Ry forn |

(c) What is consumer motivation?

ToreTa! Arenresd 2

(d) What is reference group?

GIENECR T RER
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(7)

(e) What is consumer behaviour?

TSR Ha9 fF 2

(/) Give two examples of negative
motivation in consumer behaviour.

TSGR ©MATS FOR (AR YOI AT
C2RETR = faam |

(g9 What is market segmentation?

IR Reommed 2

(h) What is social class?

e eI 2

(i) Write two features of culture.

e 751 CaPiEy Bt i
() What is socialization? .

A&IIeed &2
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(8)

3. Answer the following questions (any foun :
Sx4=20

o7 BraRS P T’ o (R e wifki) -

(a) Explain the importance of market
segmentation in consumer behaviour.

Toerel HHATe 51 Referesa aFg I9a
01 '

(b) Explain the different roles that a person
can play in a buying decision.

& Prage qwa IR o1 @ Rica gl
I 40|

(c) “Consumer behaviour is interdisciplinary
subject.” Explain the statement.

“Teicore wHed SRsfreay [ew 1 [RIfecw
M A0

(d) How do reference groups influence the
conpsumer buying behaviour? Explain.

APIHE WA (LS SNSIER T HWHITS
ASRITS FCI 7 41 41 1
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(9)

(e) Explain the different components
associated with Tri-Component Attitude
Model’ with suitable examples.

GRS (B ToAY oo wRe
Rfen Tmrez S Tl Gts rm
401

(/) Explain the role of personality in
influencing consumer behaviour.

ToCered THITS S FORA PR 36T
Sl

(g) Explain the concept of variety and
novelty seeking behaviour of consumers
with examples.

BTSSR (A TF TPAF TN SO YR
THIRAT (TS T 41

(h) Explain the importance of study of
consumer behaviour.

Torered SHA SR 8Fg o Il
3901
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( 10 )

4. Answer any two of the following questions :
10x2=20

&S SEIS NP R e 1o Ty o

(a) Discuss the stages of the consumer
buying process with suitable diagram.

TRE forR Taored w ofe R SPTR
SIS 9 |

(b) Discuss the role of social class and
culture in shaping consumer behaviour.

TorereR WHAT oG e AN it wie

AP BRFT STo1cE ST 341 |

(c) Discuss the steps involved in consumer
research process.

TRSTST AN AR IS TRS TP
SIS 4 |

(d) Discuss the various factors influencing
consumer behaviour.

TorereR THRE eike 41 [fcy IRI9
R S 40 1
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(e) Discuss the classification of innovation
with suitable examples.

T TR 0TS TeRe eiifiereee R
TG 41 |

* %k &
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