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for the questions

1. Answer the following as directed : 1x8=8
weTo AR fAerTEdl Teg i

(a) What is meant by brand management?

@9 RO A &2

() Developing sales strategies
R&E e R FacH1

(ii) Creating advertising campaigns
et wfST toR !

(iii) Building and maintaining brand
perception and value

&SR USSR R CER S
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(iv) Conducting market research

IWA MCREN FACH!
( Choose the correct answer )

( o= Tewch TR Sfersar )

(b) Brand personality refers to a set of
characteristics associated with the
brand.

(i) human-like
TR WA

(iij) technical
2T

(iv) legal
A

( Choose the correct answer )

( o7 Te0! AR Tforsqr )
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(c) Which of the following can contribute to
brand associations?

Tod (IO IRCE @@ TS RN @91
A ?
(i) Consistent messaging
SPRAS Ae |
(i) Inconsistent product quality
BRSO G919 IS J{[o
(iiij) Negative customer reviews
A6 AT oA
(iv) Poor customer service
wdel ATF Ol
( Choose the correct answer )

( W= TeIo! AR Tferear )

(d) Private label brands are also known
as .

ARTSH IR @TEF ___ ot &1 W
(i) licensed brand
ARCEHAS @
(i) manufacturer brand
TAMI @Y
(iij) national brand

BT @o

(iv) store brand
2’3 @9

( Choose the correct answer )

(o= Tech! MR Tferea )
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(e} Logos are visual representation of a
brand and help in brand recognition.

TR AR PN ARy W @9
forezaTs ST 1 | |

( Write True or False )

(®7 @ oo o4 )

() Brand image is fixed and cannot be
changed once established.

QA% & T W Fe mﬁmﬂﬁﬁ
IR ARIR |

( Write True or False )

(w7 @ 7 o)

(g9 Branding helps in creating customer
by establishing an emotional
connection with them.

Qfé: azFT Cite SR AT T IR
AT ___ SR IO TR IFAR |

( Fill in the blank )

(N I o7 F)

(h) Strong brand identity results in positive
brand

aﬁwﬁsﬁrﬁn@eﬂﬁﬁwmﬁwae
< fed

( Fill in the blank )
(1A 3 @)
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2. Write very short answers to the following

questions (any six) : 2x6=12

e oppRR S oy Tt ot (R e i) -

(a) State the features of a good brand
name.

90l ©TF @9 R CIPRETR for |

(b) What is disruptive branding?
fosarfte cfes &2

(c) Explain co-branding with examples.
TARATIR F @S2 0T 641

(d) Explain why a brand slogan is
important for marketing.

@ W 7 R AR BFe, IR0 FA0 |

fe) What is brand positioning?
A% ol 12

() Explain the factors influencing brand-
customer relationships.

@AQ-ATF TET OIS T FRSYR I
30
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(g9 Write about the challenges in brand

planning.
@9 ARTEAR Ao R fon
(h) What is global branding?
e @R R0
(i) Write about any two successful retail
brands.
R e 101 194 3pA @eI Ry o
() State the objectives of brand
management.
@0 JIFAR SR SrEd 41 |

3. Write short answers to the following

questions (any foun : 5x4=20
were il erpRd oy Tt o (R e wif¥dn) -

(a) Explain the features of a good brand
name.

9ol STl @& WA (TR A 4T |

(b) Discuss the advantages of brand
extension.

@S PR SRYPTIR SRAD 347 |

(c) Describe the strategies for building
positive brand associations.

XfSAGF @@ IS SHA (FPEPTR I 47 |
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(d) Discuss the stages of evolution of

brands with examples.
A% RIETR TR TIRTR S0 34 |

(e) Explain the challenges faced by
companies in maintaining brand equity

over time.

Qe I AW R TR W WS

EAIAPTR RA (A AOFPHR IR
40|

- (/) Describe the different bases of market

segmentation.
o Remmr Risy fofemgz 3w w411

(g) Explain the key elements of brand

positioning.
A% &0 Jo1 TAMTER I 441 |

(h) Describe the strategies to strengthen

brand-customer relationships.

@AQ-ZF T R TR mm
39 F41 |
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4. Write long answers to the following questions
(any H*UO] : 10X2=20
were fan epgRe e e ferar (R e )

(a) Discuss the different types of brands.
Qe RiSA 2R AT 347 |

(b) Describe the various components of
brand identity with examples.

@e ReR Rfea SoAmepez SugeE 39
el

(c) Analyze the strategies for developmg a
strong brand image.

bl T @8 s M oEMR |
FPerTR Rese 331 |

(d) Explain the main reasons for brand
repositioning by businesses.
TETART Ao RrfEphi F97 13 IReH3z
ARI

(e) Discuss the factors contributing to retail
branding growth in India.

SRORS (W1 @SR I IREWR SACeAHA
0

* % %
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