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1. Answer the following as directed : (any ten)
1x10=10

Rotipi Rosrer e i ¢ (Ricsien web))

(i) Segmentation of consumers based on
factors like climatic zone, continent/

country, region, state etc. constitute
segmentation. (Fill in the blank)

GERIY, IR/ (e, o1, et i fefee
CotereN ReieH RIS e
PR | (4Tl 212 999 F)
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i) A provides written information
about the product, its features,

composition, performance etc.
(Fill in the blank)

Q T3] AW, TR @, e o
ISR M FE | (=T 912 2F9 1)

(iii) Social class, religion, race, culture etc.
are significant variables for
segmentation of markets.

(Fil in the blank)

AT (W, o, .‘q"-“f, FFle Wi IEE
ST AR wFes| TAME |
(Tl 212 999 1)

(iv) The first step in new product
development 1is

(Fill in the blank)

qor T3] ST AN #H ('R |
(T 2 979 1)

(v) Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market.

(Fill in the blank)
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T AT TEITS ARBTNS THN TS
816 Th & A T Piega IoRe eferatia
e 7eel @ NN e 4 SRAE @R 2
(7} AF 999 1)

(vi)) A company that attaches the same

brand name to all of its products is
called ‘ (Fill in the blank)

RO @A 28R TR NS @6l @9
A 2 R, cofsT 2 =t 2 |
(7] 312 999 1)

(vii) Form of testing markets and getting
customer feedback of promising ideas

1s called

YN & Qe

(a) idea generation
317 Beoffe

(b) concept testing
QIR AT
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()

(d)

(viti) The strategic use of a brand’s equity in
which the marketer leverages the
brand’s good name to buy something

product testing
AW A
test marketing

ISR AT

new 1s

Fo4 T B! T PN CFAS TS (S AN
Ao Fgenel IR Ar@s T @e 3330I

(TS (PN =

(a) co-branding
(l-fes

(b) brand extension
@I i

(c) line extension
AR TR

(d) product extension
NS TR
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(ix) Which one of the following is not an
uncontrollable factor of marketing
environment ?

oo O T (0! SIRTEACEe) ISTRIR
AT T T2 ?

(a) Economic growth
wtfes [

(b) Level of education
PR w

(c) Marketing mix
ISR Bl

(d) Price policy
TR

(x) Which one of the following is included
in sales promotion ?

Reere @0 [fE! SefwelT are wikw?
(a) Personal selling

Jiesre [l
(b) Exhibition

o7l
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(c) Advertising
farsie

(d) Publicity
ABIN

(x1) Product simplification is the process of

AN AP A G A, TS

(a) increasing the product line
AN Fraee Ja FA W

(b) changing the product line
AU IR HeAN I T

(c) reducing the product line
AN FHATQF A T F

(d) amending the product line
AN TP AN Fh =

(xii) Which one of the following is not an
advertising goal ?

sSR! Reesing o) 292
(a) Attention

I SR
(b) Desire

=
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(c) Adoption
e

(d) Action
ferzt

(xiii) Which one of the following is not a

component of product planning?
RS (TR0 T ARTEAR SAMA J=H 2
(a) product innovation

T3y S
(b) product diversification

T3y (b
(c) product standardisation

T AR
(d) product branding

a3j AARPAFI
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(xiv) Sales promotion activities are
conducted by

R& Teldaad FpiEER sl w0
(a) producers
BRAMHBINI
(b) wholesalers
ofizIal Riroiz
(c) retailers
Y5l Reroiz
(d) government
PRERAIS

(xv) Consumer behaviour is affected by

(SIER S59e oRifTe 1 ToAMAD! &

(a) family
AT
(b) age
KA
(c) income
Y
(d) All of the above
B9[7q HIGIRTPR0I
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(xvi) Television is an example of

e @G a2t 5] Se  GiEfes
Gfew ?

(a) emergency goods

(b) convenience goods
R T3]

(c) shopping goods
&9 9 1]

(d) 1mpulse goods
o Seis &9

(xvii) Which one of the following is related
to micro-environmental forces ?

RS (@ 575 AREFS Somieg oo
o ?

(a) Demographic
RN TR

(b) Marketing intermediaries

ISR LRI

BO3F0 0238 9 Contd.



BIKALI COLLEGE LIBRARY

(c) Economic
CRiaioE

(d) Socio-cultural

Aifers-Tcghes

(xviii) Which of the following is not included
in psychographic segmentation of

markets ?
e (@0 Wl JigTe ISR [Jee=l
TEOG 2 ?

(a) Personality
Jfeq

(b) Lifestyle
Gl

(c) Attitude
RIS

(d) Culture

Ao
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2. Answer the following questions : (any five)
2x5=10

wete Ml eiERe Oel ol ¢ (fEepizar <iobr)

(i) What is market segmentation ?

&g Reromead [ e

(i) What is skimming price ?
&R o 52

~(iii) What is rural marketing?

oAty G 52

(iv) What is sales promotion ?
el TSl fhe

(v) What is green marketing?
GreE e 752

(vi) What is social marketing?
A IeRTd (52

(vii) What is branding?

U] Aisaase e
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(viii) What is direct marketing ?
oopF qeTedIe 2

(ix) What is trademark ?

ez o2

(x) What is marketing environment ?

I “ifFt [0

3. Answer any four of the following :
S5x4=20
wefe AT Riepiear sifdorT Bes o e

(i) Explain the advantages of direct
marketing.

AOPF IS FRLPTR IR 4 |

(i) Explain the significance of the study of
consumer behaviour.

TATOIS] S5 TG Siead G I |

(iii) Explain the significance of channels of
distribution in marketing.

IGRFI® [Foged AR Olesiy i 341 |
(iv) Explain the advantages of packaging.
COTCANETIRER RGOSR T 1 |
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(v) Explain the importance of market
segmentation.

G Rt gg I 34 |
(vi) Explain the importance of marketing.
ISP SF] IR 9

(vii) Briefly explain the functions of
packaging.

GBItAIFFIeT S 5 I 4 |

(viii) Explain the distribution policies which
are generally adopted by the
manufacturers.

BT PTCE FYRATS a3t 91 [Fold
iR I 4|

Answer any four of the following :
10x4=40

weTe MANRARI [epizar bifabrq ©es fordl 3

() What is new product development?
Explain the various steps involved in

new product development process.
2+8=10

Tod T OFw e [ @2 oA B ORI
AR Tt wike Rfoq AR I 4 |
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(ii) Explain the different elements of

promotion mix. Distinguish between

advertisement and publicity.
6+4=10

- TG R [(fey Soamimai g €|
Ao i 26T SIEe Ay )

(i) Discuss the various factors that
influence consumer behaviour.

AT K dole T4 [feq SaAmnz
BB 4 |

(iv) What is channel of distribution ?
Explain the various factors which affect

the choice of channel of distribution.
2+8=10

Toad 2oifet] i 2 Roxet e WAeA IR CF e
SelRIfTe 91 oA T 1 |

(v) Discuss the various environmental
forces influencing marketing.

TS derRifTe o9 [(feq ANk
IR, A T |

(vi) What is pricing ? Discuss the factors
influencing product pricing decisions.

2+8=10
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V] ]9 2 TR 1 Qe Trares derifes
39 CAMIAEIT SNEnA 346 |

(vii) What is product life cycle ? Explain the
different stages of product life cycle.
3+7=10

] GA b 2 33 [feq <ffia@s 390
i |

(viii) Discuss the different bases used for

market segmentation.

IoR ReeR IR RT3 [fea sz
G <41 |

(ix) Discuss the various concepts of

marketing.

oI Rieq GIRAPTZ SeEDa 41|

(x) What is marketing mix ? Explain about
the ‘7Ps’ of marketing mix. 3+7=10

TERIIY Nod 2 IoF]e [ieag oot PY
[ [ |
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